
SHARING
YOUR STORY
An easy step-by-step guide

Presented by Debbie Arrington, Editor at Large, N&R Publications





WHAT MAKES A
STORY WORTH
SHARING?

Memorable

Enjoyable

Relatable

Important news or message

Inspires action



Georgia Council on Developmental Disabilities



I don’t have time.

Yes, you do!



PREPARE 
THE STORY

Make it easier to share

Photos help tell the story – and grab readers,
use photos of real people

Adding partners makes the story more likely
to be shared



SET A PATH FOR SUCCESS

Remember

01
Share

02
Act

03



HOW CAN 
THE STORY
BE SHARED?

Print/digital combination

Word of mouth

Share with partners

Email

Print publication Newsletter

Blog

Website

Social media

Video

Find a trusted messenger in the community



Tennessee Council on Developmental Disabilities



WORD-OF MOUTH: 
Start by telling
people you know

Family and friends

Donors

Partners

Mailing lists

Sponsors

Local media

Legislators



SHARING STARTS WITH YOUR TEAM

Did they read it?

01
Encourage them to share
with their networks

02
Train your team on these
techniques

03



SHARE WITH
PARTNERS

Messaging from multiple
organizations boosts
credibility

Expands reach



MAINE DEVELOPMENTAL 
DISABILITIES COUNCIL PARTNERS WITH:

ECRI

Maine Primary Care Association



VIRGINIA DEVELOPMENTAL 
DISABILITIES COUNCIL PARTNERS WITH:

disAbility Law Center of Virginia



WHO MIGHT
SHARE YOUR
STORIES?

Coworkers Non-profit organizations

Peer-run programs 
and/or organizations

Professional and 
personal contacts

Influential bloggers 
related to your story topic

Universities

Legislators

Trusted messengers

Disability service
organizations

Members of the media

Social services

Community meetings



WRITE A 
STRONG EMAIL
THAT RECIPIENTS
WILL OPEN

Speak directly to the recipient

Keep it short

Keep it authentic

Refer to real people and 
communities in story

Use informal language

Include the story’s digital link

EMAIL TIPS 



WRITE A STRONG
SUBJECT LINE

EMAIL TIPS 

Use easy to understand language

Avoid “spammy” words or phrases

Use 8-12 words

First 20-36 characters most important



WRITING EMAILS – ONLINE RESOURCES

mail-tester.com sendcheckit.com

EMAIL TIPS 

http://mail-tester.com/
http://sendcheckit.com/
http://mail-tester.com/
http://mail-tester.com/
http://sendcheckit.com/


EMAIL TIPS 

SHARE VIA
NEWSLETTERS

Include the full story and photos

Include a short version or excerpt

Include a link to the digital story online

NEWSLETTER TIPS



EXAMPLE OF 
OUTREACH NEWSLETTER



ADD THE STORY TO YOUR WEBSITE

https://ddc.vermont.gov/
https://dhhs.ne.gov/Pages/DD-Planning-Council-Resources.aspx


EXAMPLES OF STORIES 
ON YOUR WEBSITES

Stories from All Across Georgia GCDD Story Collection

https://story-collection.gcdd.org/collection
https://gcdd.org/blogs/making-a-difference-blog/3539-gcdd-story-collection-when-hobby-becomes-career.html
https://story-collection.gcdd.org/collection
https://gcdd.org/blogs/making-a-difference-blog/3539-gcdd-story-collection-when-hobby-becomes-career.html


POSTING 
YOUR STORY

Post story as news or 
press release

Use story as blog post

Embed link to story or
publication

Link to accessible version

Link to multiple languages



SOCIAL 
MEDIA TIPS

Extend your story’s reach

Boost (and pay) for a larger, 
targeted audience

Keep it real

Start with your current 
social media audience

SOCIAL MEDIA TIPS 



PICK YOUR
PLATFORMS

LinkedIn

Instagram

Twitter

Facebook

SOCIAL MEDIA TIPS 



Feature real people

Speak directly to audience

Be engaging, not buzzy

Include URL

Spotlight real photos

SOCIAL MEDIA TIPS 

CREATE 
YOUR POST



 

Examples from Tennessee Council on
Developmental Disabilities on

Facebook

Nevada Governors' Council on
Developmental Disabilities on

LinkedIn

SOCIAL 
MEDIA 
POSTS

SOCIAL MEDIA TIPS 



SOCIAL MEDIA TIPS 

LinkedIn 1-5 
Twitter 1-2 
Facebook 2-3
Instagram 3-5

How many?

Use @mention to alert specific people or
groups

@nr.publications
@NVGCDD

Use #hashtag for topics
#NVGCDD
#NRPubs
#disabilities

HASHTAGS
HELP PEOPLE
SHARE



SOCIAL MEDIA TIPS 

Hootsuite
Loomly

Social media management tools

Social media management expert

TAKE IT TO
ANOTHER LEVEL



HOW WILL 
YOU SHARE
THESE STORIES?

Your website

Newsletter

Your blog

Partners

E-newsletter

Social media

Other ideas

YOUR TURN!



How have other 
disability organizations
shared their stories?



QUESTIONS?



Call us at 916.498.1234 ext. 702 or
email us at pubs@newsreview.com

Thank you!

tel:9164981234
mailto:pubs@newsreview.com

